Rhetorical Situations

Rhetoric: The art or study of using language effectively and persuasively.
1. PURPOSE

· Know the primary reason for the writing task (to entertain? to inform? to persuade? etc.)

· What do you want your audience to do, think, or feel?

· What does this writing task call on you to do?

· What are the best ways to achieve your purpose?

2. AUDIENCE

· Who will read (or hear) what you are writing?

· Your audience will interpret your writing according to their expectations and experiences

· Audiences may be defined as known, unknown, or multiple
· Whom do you want to reach?

· What is your audience’s background—their education and life experiences; their interests; demographic information; political circumstances?

· What does your audience already know—or believe—about your topic? What do you need to tell them? What is the best way to do so?

· What is your relationship with your audience, and how does it affect your language and tone?

· What does your audience need and expect from you?

· What kind of response do you want?

· How can you best appeal to your audience?

3. GENRES
· Kinds of writing (e.g. letters, reports, position papers, poems, Web pages, instructions, jokes, etc.)

· Have particular conventions for presenting information that help writers write and readers read

· What is the genre, and does it affect what content you can or should include?

· Does the genre call for any specific strategies?

· Does the genre require a certain organization?

· Does the genre affect your tone?

· Does the genre require formal (or informal) language?

· Do you have a choice of medium?

· Does the genre have any design requirements?

4. STANCE

· An attitude toward your topic; the way you express your stance affects the way you come across as a writer and a person

· What is your stance, and how can you present it best to achieve your purpose?

· What tone will best convey your stance?

· How is your stance likely to be received by your audience?

5. MEDIA/DESIGN

· A medium is a way for information to be conveyed from one person to another

· 3 main types of media: print, spoken, and electronic
· What medium are you using—print, spoken, electronic—and how does it affect the way you will write your text?

· Does your medium affect your organization and strategies?

· How does your medium affect your language?

· Should you use a combination of media?
