Advertisements: Some Key Questions

This list is a good start for what we need to be able to answer about our ads in order to interpret them. 

· What exactly is being advertised? 

· Where and when did the ad appear? 

· Why might it have appeared there and then rather than elsewhere? 

· What appears to be the intended audience? 

· What suggests this? 

· In what ways does it utilize features of the particular medium used (poster, television, film, radio or magazine)? 

· What graphic mode(s) is/are used (e.g. still photography, drawing, animation, live action)? 

· Describe the overall design. 

· Where is it set in space and time? 

· Who are the participants? 

· What do they do? 

· What key objects are featured? 

· What part is played by words (choice of words, typography/voiceover)? 

· What part is played by the use of sound and/or light? 

· Which features are foregrounded and which are backgrounded? 

· What significance might all of these features have for the intended viewers/readers/listeners? 

· What key inferences must the viewers/readers/listeners make to make sense of the ad? 

· What intertextual references can you discern (to other ads, to other genres, to other people etc.)? 

· How else does the ad seek your involvement? 

· With what is the product associated? 

· What does the product seem to symbolize? 

· What does the ad seem to suggest about gender roles, class/status, age, ethnicity or self-identity? 

· What cultural assumptions and values seem to be involved? 

· What use is made of humour, and to what effect? 

· What do you regard as the most likely preferred interpretation offered in the ad? 

· What scope does there seem to be for alternative interpretations? 

